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Discuss the role of Marketing Research. 6
OR
Discuss the importance of Marketing Research in modern times.
Discuss first and second stage of market research process. 4
OR
Write a note on : Market Research & Report Preparation.
Discuss the Ethical Issues of Marketing Research. 4
OR

Present four points of distinction to explain the difference between Market and
Marketing research.

Discuss the various branches of Marketing Research. 6
OR

Write a note : Marketing Research in India.

Discuss the process of Advertising Research. 4
OR

Write a note on : Motivational Research.

Discuss the functions of consumer research. 4
OR

Explain the importance of Product Research.

State the meaning and elements of Marketing Research. 6
OR
Explain the meaning and importance of functional design of Marketing research.
Write a note on : Exploratory Research. 4
OR
Write a note on : Descriptive Research.
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(c) Discuss the criteria’s of measurement in Marketing Research. 4
OR
Discuss the Marketing Research Design.

4. (a) Whatis sampling ? Discuss its types. 6
OR
Discuss the process of sampling.
(b) Present the proforma of “Marketing Research Report”. 4
OR
Write a note on : Criterias of preparing a written Market Research Report
(c) Write a note on : Quota sampling. 4
OR

Write a note on : Stratified Sampling

5. State True or False : (any seven) 14

(1) Marketing Research means selling the companies product in the maximum
possible manner.

(2) Market Research is an inquiry about market and its customers.
(3) Market Research and Marketing Research both are the same.
(4) There are no Ethical Issues related with Marketing Research.
(5) Market Research is a part of Marketing Research.

(6) “Analysis of Information & its interpretation”, is done as a part of Marketing
Research.

(7) Marketing Research is not a systematic process.

(8) Various Branches of Marketing Research are not to be seen.

(9) The implementation of Marketing Research work has been done speedily in Indian.
(10) There are various types of Research Design.

(11) There are no criterias for preparing a written report on Market Research.

(12) Sampling process is a systematic process.

(13) Exploratory and descriptive Research are — types of sampling.

(14) “Consumer Research”, is the only one branch of Marketing Research.
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